Discover: Peer Analysis

City Comparison Report — 10 Minute Drive Time

Median HH

Address State Residential Pop Daytime Pop Income

Market Supply

Arnold $58,996 $797,225,202

1040 Collinsville Crossing Blv Collinsville IL 53,878 16,558 $54,092 $603,884,321
2020 N Nelson Dr Derby KS 58,665 17,131 $50,776 $668,295,919
8801 Highway 107 Sherwood AR 52,335 24,235 $58,364 $834,164,141

400 Bryant Ave Bryant AR 51,104 17,912 $56,606 $759,745,732

505 S Dunlap Ave Savoy IL 64,723 24,200 $57,682 $504,143,189
11551 N 129Th East Ave Owasso OK 56,580 17,340 $65,375 $744,696,473
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Presenter
Presentation Notes
We developed the Peer Analysis in house to identify communities with similar population, daytime population, house hold income levels, GLA, and other factors. Once we have the list of peers we compare the number of retail establishments in those communities against yours. We then go in to those markets to identify what retailers are locating in those communities but haven’t pulled the trigger on a site in this community. These retailers are realistic opportunities we can immediately target because we know they like this type of market.
Transition: Knowing the trade area, type of consumer, and the retail needs of the community is critically important but even the best data cannot support expansion without the correct piece of real estate.
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